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FACULTY OF MANAGEMENT  

AND COMPUTER SCIENCES 
 

 
 

Dean: prof. Ewa Jurczyńska-McCluskey, Ph.D., D.Sc. 

E-mail: ejurczyns@poczta.onet.pl  

 

Dean’s Office: Willowa Street 2 

building “L”, room 202 and 203 

E-mail: dwzii@ath.bielsko.pl 

Phone: /+48 33/ 8279 207, /+48 33/ 8279 223 

 

Website (Polish): www.wzii.ath.bielsko.pl  

 

 

 

The Faculty was founded in 1992 as Faculty of Organization and Management with Bielsko-

Biala Branch Technical University of Lodz. The name of the Faculty has been changed in 

2000 for The Faculty of Management and Information Sciences.  

 

Up to now only Department of Management delivers courses at the Bachelor’s and Master’s 

levels (as chosen by the student). Remaining other Departments in the Faculty deliver the 

Bachelor’s level courses. 

 

 

The Faculty consists of five Departments: 

1. DEPARTMENT OF MANAGEMENT 

2. DEPARTMENT OF MARKETING AND ENTREPRENEURSHIP 

3. DEPARTMENT OF ECONOMIC SCIENCES 

4. DEPARTMENT OF SOCIOLOGY 

5. DEPARTMENT OF INTERNATIONAL RELATIONS 

6. DEPARTMENT OF APPLIED COMPUTER SCIENCE 

 

The Faculty runs three main courses: 

I Management 

specialization:  

 management of the enterprise;  

 management in administration and organization finances,  

 management of logistic and quality;  

 IT management, 

 

II Sociology 

specialization:  

 sociology of local and regional development 
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III International Relations:  

specialization:  

 european studies 

 

 

 

 

1. DEPARTMENT OF MARKETING AND ENTREPRENEURSHIP  

Fields of research: 

 Company Strategic Management,  

 Ownership Transformation, Capital, Production and Organization Transformation,  

 Small and Medium Enterprise Management,  

 Strategic and Operational Personnel Management,  

 Methods and Techniques of Managerial Work,  

 Management Methods and Organization Techniques,  

 Diagnosing Methods of Company Management System, 

 Methodology of Market and Marketing Research,  

 Strategic Marketing  and Marketing Management. 

 

 

2. DEPARTMENT OF MANAGEMENT 

Fields of research: 

 Quality Management Systems, 

 Logistic Systems in Company Management , 

 Operational Methods in Decision-Taking Processes,  

 Econometric, Statistical and Optimization Methods in Diagnosing and Controlling 

Economic Processes. 

 

 

3. DEPARTMENT OF ECONOMIC SCIENCES  

Fields of research:  

 The Role of Small and Medium Enterprises  in Market Economy, 

 The Process of Business Decision- Making , 

 Sociological, Philosophical and Decision-Theory Aspects of Management, 

 Environmental Aspect in Local Energetic Policy (Silesia Region), 

 Philosophical Fundamentals of Professional Ethics, 

 Philosophy of Mind, especially Problem of Consciousness. 

 

 

4. DEPARTMENT OF SOCIOLOGY 

Fields of research: 

 Social, cultural, political and economical determinants of politics of local and regional 

development, 

 The European integration and globalisation - their influence on different aspects of 

changes in the local community, 

 Development of local democracy and civic society in Poland and other European 

countries, 

 The role of women in social and economical activities in local communities, 
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 Human and social capitals’ role in the transformation of regions; 

 The quality of life and the problems of identity. 

 

 

5. DEPARTMENT OF INTERNATIONAL RELATIONS 

Fields of research: 

 Europe as a Cultural and Political Formation, 

 Poland in Europe, 

 Globalisation, 

 International Security, 

 Foreign Policy, 

 International Conflicts, 

 The Institutional Law of the European Union, 

 European Economic Law, 

 Diplomatic and Consular Law. 

 

 

 


